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 	 The 2013-14 academic year was an exciting and dynamic time for the College of Business and Tennessee Tech University. As we 
continue to focus on our traditional goals of excellence in the academic setting, we recognize the importance of providing a more encom-
passing set of values for the students’ college experience that we believe will enhance their success as business leaders in today’s world.   
This annual review provides you with a few highlights of those values and sets the focus for the months and years ahead. I hope you enjoy 
reviewing it, and look forward to hearing your suggestions on how we can further enhance student and faculty opportunities.

EXPERIENTIAL LEARNING
	 We have placed a special emphasis on the importance of engaging our students in professional practice by way of our curriculum. 
In just one example, this year, for the fifth time, our students utilized the resources of the Heidtke Trading Room in the College of Business to 
beat Wall Street and 25 other schools to win the TVA Investment Challenge competition. This win represents the most wins of any university 
over the 16 years of the competition.

LEADERSHIP
	 The College of Business prides itself on offering students opportunities to advance not only as students at Tennessee Tech, but 
also in their post-baccalaureate education and careers. As demonstrated by Amanda Coffman Brown (B.A. marketing ’10 and MBA ‘11) – stu-
dent intern, alum, manager, and ultimately director of the MBA program at TTU – the College of Business provides a foundation for students 
to build upon as they progress up the professional ladder. Currently employed as the public information officer for the Tennessee Governor’s 
Highway Safety Office, Brown’s story is a prime example of the possibilities that await our undergraduate and graduate students in the Col-
lege of Business.

INNOVATION, ENTREPRENEURSHIP, AND THE STUDENT EXPERIENCE
	 Meeting the tangible and intangible needs of our students is something that the College of Business has built into its strategic plan 
and something that we have demonstrated success in doing. Incorporating entrepreneurial coursework and experiences into the curriculum 
are just small steps we have accomplished over the past academic year in order to meet the demands of our innovative students. Outside 
of the classroom, our students have access to resources including the Student Success Center and Student 2 Career Program. Both of these 
enterprises have a long-standing tradition within the college and serve the professional development needs of our students through events 
including etiquette dinners, networking skill sessions, and community engagement endeavors.

SCHOLARSHIP
	 Not to be overlooked are the college’s faculty, who conduct scholarly research that enhances their commitment to excellence in 
academic instruction. The college recognizes the importance of intellectual contributions to society and has worked to facilitate and support 
economic impact research that provides an opportunity for TTU to engage with the surrounding community.

TECHNOLOGY
	 Alongside our innovative mindset comes an expected and necessary emphasis on the utilization of cutting-edge technology. Dig-
ital application development from within our own BusinessMedia Center has reached new heights, and the inception of a virtual reality 
learning environment will allow a full R&D team to experiment with anything from simulated solutions to contemporary issues in a variety 
of industries. The college has also begun to incorporate simulation technology into the curriculum in an effort to provide students with an 
experiential component to their coursework.

RESOURCES
	 Growth of the College of Business endowment has always been, and will continue to be, a top priority as enrollment grows. In 
the spring of 2014, the college was honored to award $197,000 in scholarships for the upcoming academic year and a record number of 
internship opportunities for students. Johnson Hall has been transformed, classroom by classroom, through the support of our alumni and 
friends with over $1.8 million in private support. We are now working to acquire  support to “Finish Johnson Hall” in an effort to create a more 
effective and integrated learning environment for on-campus students.

	 As we look forward, the College of Business will continue to emphasize the growing importance of each of these initiatives. We 
recognize the need for the continued development of each endeavor and plan to build upon the successes of this past year to collaborate, 
innovate, and educate our students, faculty, and stakeholders for the bright future ahead.

Kenneth Wiant
Dean, College of Business



The tension in the air is palpable on the trading floor on 

11 Wall Street. It’s standing room only in the four rooms 

comprising the New York Stock Exchange (NYSE) of 

lower Manhattan. With the sound of the opening bell, relentless 

chaos breaks out, sustained and consuming for six and a half 

hours. In terms of business, there is nothing more realistic than 

the pressures of the NYSE. 

	 Yet the pressure has had no effect on MBA students at TTU’s 

College of Business. With Deryl Martin at the helm, the MBA

program’s Investment Challenge class “outperform[ed] Wall 

Street” not once, or twice, but five times in five years. Sponsored 

by the Tennessee Valley Authority (TVA), a small number of stu-

dents accepted into the class are given a stipend to invest in stock 

purchases over the course of a semester. Their ultimate goal is the 

same as that of the hundreds of men and women standing on the 

trading floor of Wall Street – to make money via returns.

	 While the students may not be standing on Wall Street, they 

are congregating in the Heidtke Trading Room on the second 

floor of the college. There, they have the same resources at their 

disposal as anyone trading on Wall Street, including a live stock 

ticker.

	 A purely peer-driven class, the students are responsible 

for recommending stocks for purchase, as well as scouring the 

market for trends and news that could yield insight into future 

stock movements. This year, the winning investment proved to 

be in Tesla Motors (TSLA), an American automaker representing 

the market niche for the production and sale of electric cars and 

components.

	

	

	 	

	 	

	 	

	 	

	 	

	

	

	 The students earned an astonishing 47.6 percent return via 

the investment, demonstrating for the fifth time an ability to 

manage money in real-life situations.

	 The fifth time, however, was the final time that Martin would 

guide the Investment Challenge students through the nuances of 

Wall Street. While the college continues to move forward with ex-

periential learning, it is not without the loss of this valued profes-

sor to the realities of retirement. He was succeeded, however, by 

Alma Hales, assistant professor of finance, who earned her Ph.D. 

in business administration-finance from the University of Tex-

as-Pan American. An experienced professor and active researcher, 

Hales has stepped into a role seasoned with expectations for high 

performance and is confident in her ability to deliver exceptional 

guidance. And the one certainty on that note? The students of 

TTU are ready, willing, and hungry for her insights.

As the College of Business moves forward in a 
direction focused on innovation, collaboration, 
and entrepreneurship, experiential learning will 
continue to act as a cornerstone of the college’s 
mission, enhancing the student experience by 
providing unique educational opportunities with 
realistic connotations.

learning

“I’m grateful for the opportunity to be part of the TVA Investment 
Challenge, which provides students hands-on application of 
advanced portfolio concepts. Their excitement as they track their 
portfolio choices is contagious. My efforts are targeted towards 
helping the team continue TTU’s tradition of success and expand-
ing the program so more students can capitalize on this unique 
learning experience.”

– Dr. Alma Hales

TENNESSEE TECH UNIVERSITY      3      COLLEGE OF BUSINESS

experience • inspire • innovate



PERFORMANCE

1,296

178
UNDERGRAD STUDENTS IN 2014

MBA STUDENTS IN 2014

C O L L E G E  o f  B U S I N E S S UP

UP

98

8

Deryl Martin: Lifetime Achievement Award



AWARDS

Julie Brewer: Excellence in Service

Ann Boyd Davis: Curtis Kinslow
Excellence in Teaching

“The College of Business was 
my home for eight years. I 
came in as a green freshman 
and left with a lengthy resume 
of experiences. I truly cher-
ish my time there and cannot 
thank the faculty and staff 
enough for supporting and 
enriching me as both an em-
ployee and student. If I could 
give any advice to the students 
in the College of Business, it 
would be to make the most of 
the opportunities around you. 
You have no idea where they 
might take you.”

– Amanda Brown

588,945
KIDS IMPACTED

by

OLLIE OTTER SEAT BELT
EDUCATION CAMPAIGN

Since 2007



The College of Business recognizes its potential to inspire leader-

ship within our students and truly takes pride in guiding young 

leaders throughout their educational and professional careers. 

Our alumni are a resounding testament to the college’s ability to encour-

age and develop professionals, and the university takes great pleasure in 

watching students succeed as postgraduates. In Amanda Brown’s case, 

what started off as a simple volunteer opportunity for the college led to a 

career path that has been nothing short of exemplary.

	 Leadership development within the college can be no more evident 

than in the case of Brown (previously Amanda Coffman), a young alum-

nus who currently holds the position of public information officer for 

the Tennessee Governor’s Highway Safety Office (GHSO). She began her 

educational ventures at TTU in the fall of 2006. As a business major, she 

elected to take a marketing class taught by Kevin Liska, director of the 

TTU BusinessMedia Center, and was thus presented with the opportu-

nity to volunteer with the Ollie Otter Booster Seat and Seat Belt Safety 

Program.

	 The rest, as they say, is history. Her contributions as a volunteer 

earned her a coveted position as a BusinessMedia Center intern. In that 

role, she coauthored articles with university professors and jumped at the 

opportunity to continue her education at TTU with a fully paid graduate 

assistantship through the BMC following her undergraduate graduation in 

May of 2010.

	 Brown’s MBA represents the first graduate degree ever funded by the 

BusinessMedia Center. She finished her MBA in December 2011 while 

acting as a program coordinator, assisting with the implementation of 

the Ollie Otter program across the state of Tennessee. Her efforts did not 

go unnoticed, and in 2012, when the Governor’s Highway Safety Office 

reached out to the BMC with a new initiative, including branding, web-

site development, and public relations for its office, Brown was selected as 

the project manager.

	 With her graduate degree in hand and a full-time position secured, 

Brown helped to launch GHSO’s new public website while simultane-

ously teaching undergraduate marketing and UBUS at the university. 

As a respected instructor and accomplished businesswoman, Brown 

developed a strong relationship with GHSO staff and also won numerous 

awards, including the Gold Award from Horizon Interactive, recognizing 

Excellence in Interactive Media Production (for the development of the 

Small Business Survival Training Kit), and the Silver Award from Horizon 

Interactive for her work on the GHSO website. Another testament to her 

talents as a businesswoman came when she was invited to speak at the 

2013 Governors Highway Safety Association’s annual meeting, where she 

conducted a presentation entitled “Work Smarter, Not Harder: Utilizing 

Technology to Improve Efficiencies in your SHSO.” 

	 Additionally, Brown assisted with the marketing for the graduate 

program that had given her a second degree from Tech. As a result of 

her involvement with, and investment in, the program, Brown was 

offered the opportunity to act as interim director of the MBA program in 

January 2014. Her success continued at the administrative level as she 

facilitated new MBA branding and helped to increase the overall program 

enrollment by five percent, including a dramatic increase in new student 

enrollment with an influx of 76 students.

	 Those who knew Brown well suppressed thoughts of her eventual 

departure from the university. Her history at Tennessee Tech as an under-

grad, graduate student, employee, instructor, and administrator rep-

resents a wealth of knowledge and insight that very few can claim privy 

to. However, it was only a matter of time before the Governor’s Highway 

Safety Office approached Brown with the opportunity to join its ranks 

as the new public information officer. She happily accepted the position, 

and although it was with great difficulty, she departed the university that 

had been her home for eight years.

	 Amanda Brown’s story is one that truly represents the potential op-

portunities that await the students in the College of Business. Her career 

was shaped by her experiences at TTU, and it is our hope that all of our 

students have the opportunity to develop a history with Tech that is as 

rich as Brown’s. 
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As per its vision, the college strives to inspire leadership, 

innovation and value creation. Together, that triad defines an 

entrepreneur. “A lot of our curriculum is based on translating 

all business activities into a measure of value – what is it worth? So, for 

an entrepreneur, an idea becomes commercially viable if it creates value 

for those who invest in it,” says Kenneth Wiant, dean of the College of 

Business.

	 Value creation is defined as how businesses measure success. It has 

always represented a key endeavor for the College of Business, which 

has a long history of entrepreneurship activity spanning over 25 years. In 

1988, the college offered its first entrepreneurship training class. Around 

that same time, the BusinessMedia Center launched the start of its era as 

a college-wide entrepreneurial endeavor. The college has participated in 

the Governor’s School for IT Leadership for the past 13 years, effectively 

promoting entrepreneurial activities amongst high school seniors, and the 

Tennessee Small Business Development Center (SBDC) has been an active 

presence in the college for several years.

	 So where has this rich history led us? To a growing student demand 

for entrepreneurial learning and the need to answer the question of how 

to provide students with the knowledge that they need to take an idea 

from its earliest beginnings to commercialization. Thus, the Innovation to 

Value Case Competition was born. What started as a simple case compe-

tition quickly broadened into a four-track program with strong collabo-

ration between the College of Engineering and the College of Business. 

Within the first track of the competition, COB faculty members Steve 

Isbell and Bonita Barger partnered with Pedro Arce, chair of chemical 

engineering, to guide business students in a collaboration with senior 

engineering students. The ultimate goal: to develop business plans that 

would allow an engineering innovation to turn a commercial profit.

	 While track two of the competition reiterated the partnership be-

tween the colleges of business and engineering as junior engineering stu-

dents competed in a business start-up simulation, track three represented 

a university-wide collaboration within the competition. Track three 

involved students from the College of Arts and Sciences and the College 

of Education, and facilitated a “freestyle” competition of unique business 

plans. The fourth and final track of the competition stemmed from this, 

as a student majoring in agriculture and human ecology (with a focus on 

merchandising) honed her “elevator pitch” tactics in a conversation with 

COB alumnus and former Saks Fifth Avenue CFO Kevin Wills.

	

			 

	

			 

	 	

	 	

	 	

	

	 	

	 The competition required significant faculty involvement and fueled 

the development of the college’s Task Force for Entrepreneurship, which 

will henceforth be responsible for directing future experiential learning 

opportunities within the college. Michael Aikens will serve as the director 

for student innovation and entrepreneurship, overseeing the Innovation 

to Value competition as well as the partnership between the COB and 

College of Engineering in the creation of the Innovation Discovery and 

Learning Institute in the Angelo and Jeanette Volpe Library. Aikens will 

also serve on the Task Force for Entrepreneurship, chaired by Ann Davis. 

The task force will include representatives from the BMC, the SBDC, and 

a variety of COB departments and will focus on developing the business 

entrepreneurship component of a TTU Entrepreneurship Certificate pro-

gram.

	 “Successful innovations are those that create value for the investors 

and the inventors,” Wiant continues. “One of our goals in the College of 

Business is to create a sense of community amongst our students, faculty, 

and staff. One way to do that is to ensure that we are consistently meeting 

the demands of our students, who are largely represented right now by a 

call for experiential learning and entrepreneurial activity. The creation of 

an Entrepreneurship Certificate program is just one of many steps in our 

vision for becoming a leading university in entrepreneurial activity.”
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“Successful innovations are those that create value for the inves-
tors and the inventors,” Wiant continues. “One of our goals in the 
College of Business is to create a sense of community amongst our 
students, faculty, and staff. One way to do that is to ensure that we 
are consistently meeting the demands of our students, who are 
largely represented right now by a call for experiential learning and 
entrepreneurial activity. The creation of an Entrepreneurship Certif-
icate program is just one of many steps in our vision for becoming a 
leading university in entrepreneurial activity.”

– Dean Kenneth Wiant

experience • inspire • innovate



INNOVATION

30 TOP LEADERS
FROM TENNESSEE HIGH SCHOOLS 

PARTICIPATE IN GOVERNOR’S 
SCHOOL FOR IT LEADERSHIP

RENOVATION In June, the college dedicat-
ed the Whewon Cho Classroom in honor of 
Whewon Cho’s 40-plus years of teaching
statistics and economic theories.

231
ENTREPRENEURS
ASSISTED AT TTU TSBDC

through
476 SMALL BUSINESS

COUNSELING SESSIONS

Sarah Viar: School for IT Leadership
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CONNECT

RETIREMENT James Jordan-Wagner retired 
from his position as dean of the College of 
Business after five years of community build-
ing, Johnson Hall renovations, and service to 
the college.

715
STUDENTS
EMPOWERED

by
PROFESSIONAL
DEVELOPMENT

TRAINING

75 DONORS
PROVIDE STUDENTS CLOTHES 

FOR PROFESSIONAL
DEVELOPMENT EVENTS



With the digital age becoming ever more progressive and 

pronounced within every aspect of the business world, the 

importance of innovation, entrepreneurship, and the student 

experience throughout an academic career cannot be discounted

	

	 Over the course of the past year, the Student Success Center has 

served students and met with prospects interested in joining our ranks. 

Under the guidance of Julie Galloway and Amy Jo Carpenter, the Student 

Success Center and its team of student ambassadors have successfully col-

laborated with numerous university partners to coordinate student events 

such as Ticket to Ride, the College of Business Board of Trustees Etiquette 

Dinner, and the Business Showcase. 

	 Each event was planned thoroughly with the intended vision of 

benefitting participating students in as many ways as possible. Whether 

it was providing chartered transportation for students to attend the Nash-

ville Career Fair or mentoring students in networking skills, “elevator 

talk,” and dining etiquette, these events boasted record turnouts this year 

and represented the college’s commitment to serving our students as they 

transition from the classroom to the boardroom. A growing emphasis has 

been placed on student success across the entire campus, and currently 

every college at TTU has a Student Success Center to facilitate this type 

of guidance. This long-standing history of success has made the College 

of Business Student Success Center the model program for the rest of the 

university to follow in developing additional centers.

		

	 Part of serving our students involves listening to and addressing 

student demand. With inquiries focused on entrepreneurship and small 

business management flooding in from students from a variety of back-

grounds, the college realigned one section of UBUS1020. The revamped 

course curriculum catered to students who had demonstrated an interest 

in entrepreneurship and value creation. Instructed by Jen Dangelo, 

director of the Tennessee Small Business Development Center at TTU, the 

course addresses the intricacies of founding a small business, including 

drafting a business plan and seeking out funding and resources.

Additional sections of UBUS1020 were also crafted with the goal of en-

hancing the student experience from a business perspective. Giving back 

to the community has long been recognized as a characteristic of a suc-

cessful entrepreneur, and two UBUS classes partnered with the University 

Service Center on the “Blessings of the Backpack” project last fall. The 

college also initiated community-building activities such as the Welcome 

Back Business Bash, the Halloween Meet and Greet, Fall Finals Breakfast 

for Dinner, and the annual End-of-the-Year Block Party.

	 Of course, collaboration with various other departments continues to 

provide resources for students. The BusinessMedia Center continues to be 

a regular source of revenue via indirect costs for the university, contrib-

uting $204,167 last year alone. The BMC also contributed immeasurable 

efforts with assistance in undergraduate and MBA recruitment and mar-

keting.

	 The College of Business has quite clearly developed a collaborative 

mindset that has allowed for continuity, teamwork, and resourceful inno-

vation amongst its students, faculty, and staff. Regardless of the initiative 

at hand, it is clear that the college has the knowledge and power to con-

front challenges, design solutions, and create value as a team.

innovation
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It goes without saying that heightened levels of scholarship and inno-

vation have taken precedence within the current College of Business 

curriculum. In an effort to expand beyond traditional boundaries and 

incorporate more entrepreneurial activity at the forefront of the curricu-

lum, endeavors toward achieving innovation and experiential scholarship 

have become priorities for our faculty members.

	 A notable characteristic of the college is that faculty members 

consider perpetual learning to be equally as important as facilitating aca-

demic success in the classroom. The COB has a long-standing history of 

producing quality research publications, a trend that has continued over 

the past year. 

	 There is perhaps no better example of a commitment to facul-

ty research than that of Ferdinand DiFurio, associate professor in the 

Department of Economics, Finance and Marketing. Over the past year, 

DiFurio has conducted several economic impact studies that have created 

unanticipated value for the Upper Cumberland region.

	 In a private study entitled “Cookeville Regional Medical Center: Its 

Impact on the Upper Cumberland Region,” DiFurio partnered with Col-

lege of Business Dean Kenneth Wiant to assess the impact of the medical 

center’s presence on the Upper Cumberland. The consensus of the study 

yielded that CRMC has a significant impact on the region in terms of 

employment, gross domestic product, and regional income. Beyond the 

general impact, however, is the more intriguing and immeasurable impact 

of the medical center’s influence within the Upper Cumberland.

	 “You can’t measure innovation easily,” DiFurio explains, “but 

[CRMC] has to hire new doctors and surgeons with specialized skills that 

progress medicine and bring in technologically advanced medical sup-

plies. This wouldn’t necessarily happen [in this area] without the medical 

center.” In short, beyond just affecting local employment, income and 

GDP, the medical center contributes to regional innovation in health care 

with units such as its award-winning Heart and Vascular Center.

	 A second study in conjunction with Yolunda Nabors analyzed the 

impact of hosting the annual TSSAA football tournament, the BlueCross 

Bowl, at Tennessee Tech University. With seven divisions of high school 

football represented on campus, the tournament draws spectators and 

college scouts from throughout the state of Tennessee and beyond. 

	 “The study shed light on some unexpected things,” DiFurio confers. 

“The tournament supports jobs in areas that you wouldn’t think were 

connected to a high school football tournament. It creates value in sectors 

outside of tourism and service, which are where we would traditionally 

expect to see an impact. But it affects sales, transportation, building, 

grounds, and construction sectors, as well.” A study will also be conduct-

ed on this year’s bowl.

	 The college recognizes the importance of community collaboration, 

and being able to provide economic impact statistics has allowed the COB 

to establish an even stronger community presence. With these established 

relationships in place, DiFurio is also envisaging a future study that will 

involve assessing the economic impact of a pandemic on the region.

DiFurio explains that within his vision, this kind of study might represent 

anything from a flu outbreak to a biological or natural disaster. This study 

will be all about collaboration with others, from experts in the medical 

field to colleagues in the science departments with knowledge of natural 

disasters.

	 “This is about finding someone who can complement the research 

and enhance the study in meaningful ways,” he explains. Surrounding 

himself with capable colleagues has proven extremely beneficial for  

DiFurio. Recently, Nabors has taken a more primary role in conducting 

impact research. One of her future projects includes a university impact 

study, which will measure the expenditures of students and faculty mem-

bers within the community to assess the revenue that TTU brings into the 

community.

	 “This has been a great opportunity to work with constituents of our 

community and to provide them with unbiased results as to the potential 

of Cookeville,” Nabors said. “It allows us to evaluate what this yield is 

over time, and I am enjoying not only teaching these applications to my 

students, but also applying the knowledge firsthand.”

scholarship
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Ferdinand DiFurio: Curtis Kinslow Excellence in Teaching



SUCCESS

PICKETT DEDICATION The friends 
of Gary Pickett donated funds for the 
computer lab in the Decision Sciences 
and Management Department to honor 
his memory. Before passing away in 2010, 
Pickett served as assistant dean for the 
College of Business.

Meral Anitsal:
Jordan-Wagner Excellence in Research



LEAD

THE BMC
A NATIONAL LEADER

in the
TRAFFIC SAFETY INDUSTRY

14 SCHOOLS VISITED
by

STEM MOBILE DEPLOYMENT
APP AND CAREER VIDEOS

DEVELOPED BY THE
BUSINESSMEDIA CENTER

OVER 3,000
LAW ENFORCEMENT
OFFICERS BENEFIT

from the
BUSINESSMEDIA CENTER
TRAINING & REPORTING

INFRASTRUCTURE



In concordance with the university’s strategic plan, the College 

of Business has placed great emphasis on the importance of 

utilizing emerging technologies effectively and efficiently, both 

within the classroom and throughout the college as a whole.

	 To say that innovation is key to future success is a drastic 

understatement. Over the past year, the College of Business has 

demonstrated its ongoing commitment to the pursuit of knowl-

edge and value creation via technology.

	 The BusinessMedia Center, a unit within the College of Busi-

ness, has once again taken the lead with regard to creative appli-

cations of current resources. This past year, the BMC made several 

advancements in digital application development with the design 

of fully functional mobile applications for the Millard Oakley 

STEM Center for the Teaching and Learning of Science, Technol-

ogy, Engineering and Mathematics; the Tennessee Aquarium; the 

Tennessee Trucking Foundation; the Tennessee Highway Patrol; 

and the Governor’s Highway Safety Office. The growth of strate-

gic partnerships is key to having a forward-thinking mindset and 

maintaining a presence within the university and communities, 

both locally and regionally. App development represents just one 

of many endeavors that the BusinessMedia Center has undertaken 

en route to building relationships and representing the college 

across the state of Tennessee.

	 A second endeavor includes the expansion of the BMC to 

include the university’s new Hybrid Immersive Visualization Envi-

ronment (HIVE). The HIVE will combine cutting-edge technology 

with academia, enabling students to benefit from and utilize the 

most innovative technologies on the market. The HIVE lab will 

provide a learning environment that is vastly different from the 

traditional classroom by featuring a virtual reality cave offering 

both 3-D and high-definition visualization technologies. 

	 With the HIVE lab as a resource, an R&D team will work to 

apply virtual reality solutions to modern-day problems in med-

icine, engineering, communication, conservation, and training. 

The lab can simulate wind currents through cities and blood flow 

through arteries and can even allow surgeons to make perfect 

incisions and perform flawless operations before they ever touch 

a patient.

	 Emerging technology within the College of Business is not 

limited to outside the classroom. Recently, a team of faculty mem-

bers piloted methods for monitoring integrity in online course 

offerings. Evidence currently suggests that the simultaneous use of 

remote monitoring tools – audio, video, and screen capture tech-

nologies, for instance – can be very effective in preserving veracity. 

Not only does this benefit the student body as a whole from a 

learning perspective, but it also maintains the college’s Assurance 

of Learning (AoL) policies and contributes to the strength of our 

Association to Advance Collegiate Schools of Business (AACSB) 

Accreditation. 

	 Technology has been applied directly to the curriculum, as 

well. The MBA business strategy class utilizes simulation software 

called Capsim in teaching graduate students the nuances of man-

aging a company and product line. Students are required to make 

interrelated decisions regarding marketing, production, human 

resources, finance, and R&D, and are shown the effects of their 

decisions on a firm’s bottom line as the simulation advances. 

	 John “Brent” Morrison of Knoxville was one of 1,760 students 

from 36 countries who participated in Capsim during his final 

semester in the MBA program. Morrison’s outstanding decision 

making put him within the top 1.5 percent of competitors, 

ranking him 23rd in the world. Christine Miller, who oversees the 

capstone project, maintains that Morrison’s work is a brilliant en-

dorsement of Tennessee Tech’s MBA program through the quality 

of students that it attracts and the excellence of our instructors.

technology
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Perhaps due to its specific academic purpose, the business of devel-

opment and resource utilization is, and will continue to be, a top 

priority for the COB. Providing students with unique opportunities 

to learn acts as a primary motivator for all financial initiatives. This past 

fiscal year, the College of Business contributed resources to every initia-

tive, from scholarships and internships to classroom renovations and stu-

dent experience programs. As a result, $434,946 was used or secured for 

opportunities that will give our scholars an edge with regard to real-world 

experiences and the transition from student to career.

	 In a society that now requires both higher levels of education and 

field experience simultaneously, students are left feeling overwhelmed 

by the seemingly impossible demand to obtain one or more degrees and 

accumulate several years of work experience before landing a full-time 

job. As a result, internship and assistantship opportunities have become 

a greater, more significant need to students – a need that the COB has 

worked tirelessly to meet.

	 The BusinessMedia Center has historically played a key role in the 

integration of students into its initiatives via internship roles. In 2014, the 

BMC employed 12 funded interns, effectively utilizing over $12,000 to 

promote learning opportunities for students. Additionally, the BMC and 

COB Office of Development secured $25,000 to be used for 17 future 

internships, made possible by donations from alumni Charlie Hawkins 

and Dick Murphy. In total, the BMC will offer 21 new funded internships 

in the coming fiscal year. Hawkins was honored with the naming of the 

Hawkins Lobby, a newly renovated space in Johnson Hall meant to mod-

ernize the COB infrastructure and improve the undergraduate experience. 

	 A variety of alumni have also donated by way of contributions to the 

College of Business Professional Clothes Closet via a five-year sustained 

gift as well as sponsorship of the College of Business Board of Trustees 

(COBBOT) Etiquette Dinner. Distinctive programs such as these are what 

enable the COB to provide our students with a professional edge upon 

entering the competitive job market.

	 In an effort to enhance the student experience, the Tennessee Small 

Business Development Center (SBDC) continued to direct the Student 

Operation Center. Through this center, students are able to apply for in-

ternship opportunities for course credit or a stipend working with SBDC 

counselors to “review client business strategies and provide recommen-

dations for improvement.” Not only does this lend insight into owning a 

business, but it also provides networking opportunities to students of all 

disciplines.

									       

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	 Scholarships have also played a large role in sustaining several of 

our students over the course of their academic careers. In April of 2014, 

the COB Board of Trustees announced the creation of the Barbara Medlin 

Glasscock MBA Scholarship to honor the retirement of Barbara Glasscock, 

MBA administrative assistant of 30 years. The scholarship was made 

possible by MBA alumni and the College of Business family. In February, 

COBBOT member Grady P. Williams was honored with the Outstanding 

Business Leadership Award and Outstanding Alumni Award. Williams 

graduated with a degree in accounting in 1957 and established the Wil-

liams scholarship endowment in 1997. 

	 Perhaps the college just has an edge when it comes to financial man-

agement. Perhaps the knowledge of obtaining and utilizing funds is in-

herent for the COB family. But simply utilizing resources is not enough to 

create a sustainable learning environment. The college’s ability to allocate 

resources in a manner that directly benefits the student body is precisely 

what places the COB at the height of success in innovative education and 

experiential learning. With the ever-present demands of the professional 

culture, such success cannot be discounted.
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POSSIBILITIES

NEW APPOINTMENT Richard Rand 
has been appointed to serve as chair of 
the Department of Accounting. Rand is 
noted for his involvement at TTU through 
publishing over 25 articles and presenting at 
national and regional conferences, serving 
as president of the Tennessee Society of Ac-
counting Educators, acting as a Beta Alpha 
Phi advisor, and directing the Distance MBA 
Program during development of TTU’s first 
online graduate degree program.

CELEBRATION Former senator, author, presidential candidate, 
NBA star and gold medalist Bill Bradley attended the College of 
Business’ celebration reception and dinner as this year’s guest 
speaker to over 200 attendees, including almost 70 students.

TICKET TO RIDE
PROGRAM

68%
HIRED

82%
INTERVIEWED

Robert Seay: Excellence in Overall
Performance



MENTOR

RETIREMENT Katherine Kumar has an-
nounced her retirement after 25 years at TTU, 
serving as an academic advisor in the College 
of Business, developing the growth of the 
International Business and Cultures program, 
and coordinating the Window on the World 
International Festival.

LIFETIME ACHIEVEMENT AWARD The 
College of Business Board of Trustees has 
recently created the Barbara Medlin Glasscock 
MBA Scholarship to recognize this Lifetime 
Achievement Award winner, who is retiring 
after 30 years of service.

ALUMNI AWARD Grady Williams, a 1957 TTU 
accounting graduate and scholarship donor, was 
awarded with this year’s Outstanding Business 
Leadership Award and was recognized as one of 
eight 2014 outstanding alumni.

Rebecca Leimer: Outstanding Staff Award



invest
experience • inspire • innovate

As do all colleges at TTU, the College of Business depends on 

private support in order to provide a unique and rich experience 

for our students. Our long-standing history of generous gifts 

from alumni and friends has distinguished the College of Business from 

other colleges on campus.

	 Exposure to notable speakers through the distinguished lecturer 

series and the annual Fall Celebration banquet has allowed us to give our 

students a well-balanced worldview and is made possible by benefac-

tions to the College of Business. Additionally, professional development 

resources within the “Student 2 Career” program are completely funded 

via private gifts in the form of monetary donations and contributions to 

the Professional Clothes Closet.

	 The College of Business has been blessed with over three decades of 

private philanthropic support leading to 57 permanently endowed schol-

arships. Last year, the college awarded a total of $153,325 in endowed 

and annual scholarships, which benefitted 131 students. Furthermore, 

a number of alumni have begun pledging gifts to specifically allow stu-

dents to participate in internships. As a result, Tennessee Tech students 

are setting themselves apart from others by participating in experiential 

learning opportunities while still in school. The college is also nearing 

completion of its classroom renovation effort. Only two naming oppor-

tunities remain, and the college looks forward to the conclusion of the 

project in full.

	 “We are so proud to have alumni who are dedicated to the success 

of our current students and are willing to pay it forward,” says Cheryl 

Montgomery, director of development in the College of Business. “Our 

alumni understand the value of investing in today’s students the same 

way previous generations invested in them. So it has been an absolute 

blessing and joy to work in this office and to host College of Business 

events that allow our alumni and their families to enjoy the community 

that they have helped to create.”

2013-2014 Philanthropic Revenue

Impact of Your Gifts (Gifts & Endowment Spending)

 Cash Gifts ................................................ 32%	����������������������������$221,019.00
Interest Earnings .................................... 59%	����������������������������$412,305.00
Pledged Support ................................... 9%	������������������������������������$60,939.00

Scholarships ............................................35%............................$153,325.00
Faculty Research &  ................................20%................................$87,546.00
Staff Support

COB Program Support ...........................18%..................................$75,820.79
Johnson Hall Renovations ...................14%..................................$62,216.04
Alumni & Dev. Activities .........................9%....................................$38,564.59
Student Recruitment &..........................3%....................................$11,259.50
Retention

Supplies & Postage ................................1%..........................................$6,214.76
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Louis Johnson Circle 
(Over $20,000)
Mr. and Mrs. Derek L.
   Baranowski
Mr. and Mrs. Charles H. Moore
Mr. and Mrs. Dick Murphy
Mr. Joe A. Williams

Louis Johnson Society 
($10,000-$19,999)
Mr. and Mrs. James E. Kennon
Mr. David B. Jones and Ms. Debra
   L. Matherne
Mr. James H. Rifkin and
   Ms. Jane Packard

Dean’s Circle 
($5,000-$9,999)
Mrs. Emily S. Bedford
Mr. Charlie E. Hawkins
Mr. and Mrs. Mike Kaiser
Mr. and Mrs. Thomas Neal
Mr. and Mrs. Rick Swafford

Dean’s Society 
($2,000-$4,999)
Mr. and Mrs. Wynne E. Baker
Mrs. Billie Jo Welch Bowling
Mr. and Mrs. John Breyfogle
Mr. and Mrs. Johnny F.
   Coleman

Mr. and Mrs. James J.
   Garrick Jr.
Mr. and Mrs. James Geer
Mr. and Mrs. Mike Ingram
Mr. and Mrs. Clarence M.
   Lewter III
Hon. and Mrs. John
   Maddux Jr.
Ms. Nancy McLamore and Mr.  
   Bill Jackson
Mr. David K. Morgan
Mr. and Mrs. Clarence L.   
   Stewart

Dr. Bruce Throckmorton
Dr. and Mrs. Stuart Wells

Dean’s Associates 
($1,000-$1,999)
Mr. and Mrs. Donald P. Aichele
Dr. and Mrs. William Bonner
Mr. R. John Clark and Ms.
   Margaret Massey
Mr. and Mrs. John D’Amanda
Mrs. Beth Null Dorris
Mr. and Mrs. Daniel Duckwall
Mrs. Cindy G. Dyal
Mr. and Mrs. Scott Edwards
Mr. and Mrs. Mark V. Ezell
Mr. and Mrs. Todd L. Fairley
Mr. Dodd Galbreath and Dr. Susan  
   Coomer Galbreath
Mr. and Mrs. Chris Galloway
Drs. John L. Glascock and  
   Linda B. Glascock
Mr. and Mrs. Matthew W. Hall
Mr. and Mrs. Jim Hicks
Mr. and Mrs. John M. Hoskins
Mr. and Mrs. Eric M. Ingram
Mr. and Mrs. Chuck Johnson
Miss Tracey J. Julian
Mr. and Mrs. Keith Keisling
Colonel Leonard E. Livingston
Mr. Allen A. McCampbell Jr.
Mr. William J. Noonan and

   Ms. Bonnie J. Mclntyre
Dr. M. Christine Miller
Mr. Ron Montgomery
Mr. James K. Morton
Dr. Linda J. Null
Mr. and Mrs. Thomas W. Orton
Mr. and Mrs. Dick Peugeot
Mr. James and Dr. Elinor Ross
Mr. and Mrs. Charlie Rush
Mr. and Mrs. Jack F. Smith Jr.
Dr. and Mrs. Mark Stephens
Mr. and Mrs. Michael L.
   Swallows

Senior Associates 
($500-$999)
Mr. and Mrs. Sonny Allen Jr.
Dr. Brian R. Huguenard and Dr.    
   Deborah J. Ballou
Dr. and Mrs. Robert R. Bell
Mr. and Mrs. Jay Bingham
Mr. Andrew Nelson Blevins
Mr. Bruce Bredehoft
Mr. and Mrs. Bobby Davis
Dr. and Mrs. Wade Denney
Mr. and Mrs. Tony D. Gammon
Ms. Dolores C. Garrick
Mr. and Mrs. Doug Gentry
Mr. and Mrs. Frank E. Gwinn
Mr. and Mrs. Greg Hayes
Mr. and Mrs. Ed Jared
Mr. Seth Kerr
Mr. and Mrs. Bruce A. Livesay
Mr. and Mrs. John A. Lynn
Mr. and Mrs. Paul J. Martens
Miss Shirley McLean
Mr. and Mrs. Mark L. Mitchell
Mr. Robert N. and Dr. Lynne  
   Parker
Mr. and Mrs. Ken Peterson
Dr. Rodley Pineda
Mr. and Mrs. William A.
   Richards
Mr. and Mrs. Royce Richey
Mrs. Cheryl G. Scarlett
Lieutenant Colonel Michelle 
   Seaward
Mr. and Mrs. Ray A. Spivey Jr.
Mr. and Mrs. John D.
   Thompson
Drs. Angelo and Jennette Volpe
Mr. and Mrs. Geoff Wigner
Mr. and Mrs. Clayton Williams
Mr. and Mrs. Grady Williams
Mr. and Mrs. D. Jeffery Young

Executive Associates 
($250-$499)
Dr. and Mrs. Marvin W. Barker
Mr. and Mrs. Dale Bohannon
Mr. and Mrs. Tim Bray
Mr. and Mrs. Richard H.  
   Charles
Mr. Robert E. Davis
Dr. and Mrs. Ernest DeWald
Mr. James Duryea
Mr. and Mrs. W. Benjamin 
   Edington
Colonel Harry L. Fancher
Mr. Rodney Felts
Mr. and Mrs. Richard M.
   Garretson
Dr. and Mrs. W. Donald Gay
Mr. and Mrs. John V. Gentry Jr.
Mr. and Mrs. Shane Gibson

Mr. and Mrs. Brian T. Gilbert
Mr. and Mrs. Scott Gressel
Mr. and Mrs. Robert S. Hobbs
Miss Erika Hurd
Mr. Tom Irvin
Mr. Dwayne D. Jackson
Dr. and Mrs. John W. Johnson
Mr. and Mrs. Alan Lee
Mr. and Mrs. Andy Lile
Mr. and Mrs. David E. Maxwell
Mr. and Mrs. Mike McGee
Mr. and Mrs. James R.
   Montgomery
Mr. and Mrs. Jason Myers
Mr. and Mrs. Bobby B. Payne
Mr. and Mrs. Davy N. Phillips
Mr. and Mrs. Charles R. Powell
Miss Melissa S. Presley
Mr. and Mrs. John B.
   Ramsey Jr.
Mr. and Mrs. Warren Raybon
Mr. and Mrs. Tiff Rector
Mr. and Mrs. Jerry Rhyne
Mr. and Mrs. Tracy D. Russell
Mr. and Mrs. Bill Russell
Mr. and Mrs. Ray Slate
Mr. Bear Stephenson
Mrs. Dixie D. Terry
Mr. and Mrs. Bruce Von Almen
Mr. Ron Wagner and Mrs.
   Jeannie Judd Wagner
Mr. and Mrs. Carrel Warren
Dr. and Mrs. Charles R. White
Dr. and Mrs. Robert H.
   Williams
Mr. and Mrs. Curtis Williams

Thank you to our donors
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Mr. and Mrs. J. Max Young

Managing Associates 
($100-$249)
Mr. Jason Aderholdt
Mr. and Mrs. Keith Allen
Mr. and Mrs. Ken Ament
Mr. and Mrs. Robert B.
   Andrews
Dr. Ismet Anitsal and Dr.
   Meral Anitsal
Miss Shannon L. Argy
Mr. and Mrs. Bill Armstrong
Mr. and Mrs. Don B. Atkinson
Mr. and Mrs. Lloyd
   Baldridge Jr.
Mr. and Mrs. David Bass
Mr. and Mrs. Jim Baxter
Mr. and Mrs. Bob Beckett
Mr. and Mrs. Adam Bernhardt
Mr. and Mrs. Randy Bond
Mr. and Mrs. Ron Bowman
Mr. and Mrs. Roger W. Brewer
Mr. and Mrs. John G. Brittle Sr.
Mrs. Joan Everhart Brock
Mr. and Mrs. Phillip R. Buell
Mr. and Mrs. William S. Burton
Mr. and Mrs. Bob Bussey
Mr. and Mrs. Thomas Caldwell
Mr. and Mrs. Charlie W.
   Campbell
Mr. Roy D. Canata
Mr. Brian Caroland
Mr. and Mrs. Andrew Carwile
Mr. and Mrs. Ryan W. Casey
Mr. Richard Cashion
Mr. and Mrs. Steven Cavin
Mr. and Mrs. Edward L. Clay
Mr. and Mrs. Robert M. Collier
Mr. and Mrs. Joel A. Conkin
Mr. and Mrs. Brian Covington
Colonel and Mrs. Danny Cox
Mr. Bruce E. Daggett
Mr. and Dr. Wilson Davis
Mr. Daniel K. Candeto and Mrs.
   Sarah A. Davis-Candeto
Ms. Jane Dempster
Mr. and Mrs. Albert Dicus
Miss Rhonda F. Doran
Mr. and Mrs. Terry H. Dunn
Mr. and Mrs. Jerome C.
   England
Ms. Dora S. Estes
Mr. and Mrs. Dennis Farmer
Mr. and Mrs. Gary A. Fiorito
Mrs. Alice Ford
Mr. and Mrs. Sid Francisco
Mrs. Julia R. Franklin
Ms. Nancy B. Freeman
Mr. and Mrs. Neil Frenzl
Mr. and Mrs. Ron Fullam
Dr. and Mrs. Robert M. Fuller
Mr. and Mrs. Charles G.
   Galemore
Mr. and Mrs. Jeff Gamble

Mr. and Mrs. Robert
   Gardenhire
Mr. and Mrs. Tom Giddens
Mr. and Mrs. Richard E. Gilbert
Mr. and Mrs. Jack Gill
Mr. and Mrs. David E. Goff
Mr. Eduardo J. Gonzales
Mr. and Mrs. Nolan Goolsby
Mr. Scott L. Gore
Mr. Jay Grannis
Mr. and Mrs. Jay M. Grant
Mr. and Mrs. Ryan W. Greer
Mr. and Mrs. Dave Griffith
Mr. and Mrs. Cliff Guthrie
Dr. and Mrs. Russell Hamblen
Mr. and Mrs. Mike D. Hamby
Mr. and Mrs. R. Joseph Harold
Mr. and Mrs. Ken Harper
Mr. and Mrs. Matthew Hart
Mr. and Mrs. James A. Hatfield
Mr. and Mrs. Richard W. Hill
Dr. and Mrs. Doug Gibbons   
   Hooper
Mr. James Raper and Mrs.
   Joy Houk-Raper
Mr. and Mrs. Sam O.
   Huddleston
Mr. and Mrs. Drue Huffines
Mr. Wesley O. Huffman
Mr. and Mrs. Morris Irby Jr.
Mr. and Mrs. Harold Jackson
Mr. and Mrs. Thomas K. James
Dr. Brian M. Jones
Mr. and Mrs. Roy Jones
Mr. and Mrs. Billy G. Jonston
Mr. and Mrs. Richard Kaspar
Mr. Scott Kendrick and Ms. Lynn H. 
   Lassiter
Mr. and Mrs. Buddy E. Kimsey
Mr. Joe D. Knight
Mr. and Mrs. Levoy Knowles
Mrs. Edna F. Lane

Mr. and Mrs. Ryan Lisa
Mr. and Mrs. Steven L.
   Lovelady
Mr. and Mrs. Philip A. Lutey
Mr. and Mrs. Scott L. Lytal
Mrs. Peggy Apple Mackie
Mr. and Mrs. Pat Mahery
 
Mr. and Mrs. John T. Mason IV
Mr. and Mrs. John Massey
Mr. and Mrs. Jerry Maurice
Mr. and Mrs. Clifford McBride
Mr. Kelly E. McBryde
Mr. and Mrs. Steve McCay
Ms. Judy McDonald
Mr. and Mrs. James McWilliams
Mr. and Mrs. Gary Medley
Mr. and Mrs. J. W. Mee
Mr. and Mrs. Bill Miles
Mrs. Jean T. Mills
Mrs. Anita Moore
Mr. and Mrs. Curt Moore Jr.
Dr. Virginia Maddux Moore
Colonel John H. Moorhead 
   USA (R t.)
Mr. John William Mosley III
Miss Carolyn S. Moyers
Dr. and Mrs. Ramachandran  
   Natarajan
Mr. and Mrs. Bobby L. Neal
Ms. Lisa M. Nimmo
Mr. and Mrs. Brendan
   O’Connor
Mr. and Mrs. David W. Olive
Mr. and Mrs. Bill Osborne
Mr. and Mrs. Bobby R. Palmer
Mr. and Mrs. Michael D. Patrick
Mr. and Mrs. Thomas L.
   Perry III
Mr. and Mrs. Jason Phillips
Mr. and Mrs. Roger D. Phillips
Mr. and Mrs. J. Randall Pitman
Mr. and Mrs. Darrell Pittard
Mr. and Mrs. Alan Poovey
Mr. Charles G. Price
Ms. Gina Bennett Pruitt
Mr. and Mrs. Terry Rector

Mr. Mike Reel
Mr. J. Randall Renegar
Mr. and Mrs. Billy M. Rice
Mr. Daniel J. Richard
Ms. Marla C. Richardson
Mr. Thomas Rifenbury
Captain and Mrs. Malcolm
   A. Rios
Mr. Cameron Robinett
Mrs. Patricia A. Rowan
Mr. and Mrs. James W. Rowland
Mr. Russell S. Grosvenor and Mrs. 
   Susie Sadler-Grosvenor
Mr. and Mrs. Mark W. Sanders
Mr. and Mrs. Dave Sanders
Cheryl and Sam Sandler
Mr. and Mrs. John Scoble
Mr. and Mrs. Steven R. Seaton
Mr. and Mrs. Jack H. Sells
Mr. and Mrs. Larry Sharpe
Mr. Patrick Sharpe Jr. and Mrs.  
   Michelle Cowden
Mr. and Mrs. Clarence E.
   Shattuck III
The Honorable and Mrs.
   Clarence Shattuck Jr.
Mr. Richard L. Shelton
Mr. Randy Skidmore
Mr. and Mrs. Wiley G. Sloan
Mr. and Mrs. G. Randall Smith
Mr. and Mrs. Donald E.
   Sparkman Jr.
Mr. and Mrs. Bill St. John
Mr. and Mrs. Harry Starnes
Mr. and Mrs. Tom Stephens
Mr. and Mrs. Robert M. Swann
Mr. and Mrs. Jason Taylor
Mr. and Mrs. Ray Taylor
Mr. and Mrs. Steve Thompson
Mr. and Mrs. James R. Trussell
Mr. and Mrs. Charles Tuggle
Dr. and Mrs. James L. Vaden
Mr. and Mrs. Brownie Vantrease Jr.
Mr. and Mrs. Gary L. Visher
Mr. Brian A. Walker
Mr. and Mrs. Jordan Cole Walker
Mr. Greg Wallace
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Mr. and Mrs. John E. Wampler
Mr. and Mrs. Jay Warren
Mr. and Mrs. Joel H. Watson
Mr. and Mrs. Andrew M. Way
Mrs. Faye G. Webster
Mr. Christopher R. White
Mr. Scott R. Williford
Mr. and Mrs. Donald F.
   Winningham Jr.
Mr. and Mrs. Ronald Woody
Ms. Harriet L. Wright
Mr. and Mrs. Joe Yost
Mr. Isaac Zuercher

Business Associates 
(under $100)
Mr. and Mrs. John D. Alcorn
Miss Mary Catherine Alcorn
Mr. and Mrs. Brandon Allen
Mr. Diamond Nicholas Anaya
Mr. and Mrs. Stephen Annis
Mr. and Mrs. Adam Atkinson
Mr. and Mrs. Tommy Austin
Mr. and Mrs. Paul E. Bailey
Mr. and Mrs. Robert Baird
Mr. and Mrs. Tim Barlow
Mr. and Mrs. David G. Barrett
Mr. Josh Barthelemy
Mr. and Mrs. Paul E. Beach
Ms. Bethelda Bilbrey
Miss Donna M. Bishop
Ms. Lynn C. Bissinger
Mr. and Mrs. Ken Blackburn
Ms. Mandy Blansett
Mr. and Mrs. Christopher H.  
   Bohannon
Dr. and Mrs. Paul Bonner
Miss Julie A. Bowers
Mr. and Mrs. S. J. Boyd Jr.
Mr. and Mrs. Edward Bradley
Mr. and Mrs. Roger G. Brady

Mr. and Mrs. Gary Brewington
Mr. and Mrs. B. Nathan Brock
Mr. and Mrs. Timothy Bruns
Mr. and Mrs. Bill Bryant
Dr. and Mrs. Ernest G.
   Buchanan IV
Ms. Susan R. Burdette
Mr. and Mrs. Jeff Bush
Mr. and Mrs. Greg Butler
Mr. and Mrs. Rodger B. Byrd
Mr. and Mrs. Josh Byrom
Mr. and Mrs. Tommy E.
   Calahan Jr.
Mr. and Mrs. E. Wayne
   Campbell
Mr. and Mrs. Jeremy S. Cantrell
Mr. and Mrs. Jeffrey K.
   Carawan
Mr. and Mrs. Ritchie L.
   Carpenter
Mr. and Mrs. Aaron Carroll
Mr. and Mrs. Charles A. Carter
Ms. Glenda R. Casteel
Mr. and Mrs. John T. Cavin
Mr. and Mrs. Eric Chadwick
Mr. and Mrs. Kevin Cizmarik
Mr. and Mrs. A. C. Clark
Mr. and Mrs. Don W. Clifft
Mr. Ken Coe
Mr. Ken Cooper
Mr. and Mrs. Michael A.
   Copeland
Mr. and Mrs. Johnny R. Crain
Mrs. Cornelia Crawford
Mrs. Lillian Crawford
Mr. and Mrs. Walter K. Crawford III
Mr. and Mrs. David Culvern
Mr. and Mrs. Willard M.
   Cummings

Mr. Daniel Adams and Ms. Christy  
   

D. Cunningham
Mr. and Mrs. Beau Davis
Mr. Marvin Deak
Mr. and Mrs. Allen W. Denney
Mr. and Mrs. Shirlie D. Denson
Mr. and Mrs. Michael Derr
Mr. and Mrs. James R. Dial
Miss Janet Donaldson
Mrs. Kim Downs
Mr. and Mrs. Danny Dunn
Mr. and Mrs. Robert L. Dyer
Mr. and Mrs. Ray Edwards
Mr. Rion H. Edwards
Mr. Josh Elam
The Honorable and Mrs.
   Ron Estes
Mr. and Mrs. James H. Evans
Mr. and Mrs. Bob Evans
Mr. and Mrs. Stephen C. Evans
Mr. and Mrs. Scott Ezell
Mr. and Mrs. Keith A. Farmer
Mr. and Mrs. Bobby Fentress
Mr. and Mrs. Thomas H. Fisher
Mr. and Mrs. Ryan M. Fortner
Miss Angela Frabotta
Mr. and Mrs. Jack M. Franklin
Mrs. Charlotte E. Frey
Mr. Booth E. Gentry
Ms. Lelia F. Gibson
Mr. and Mrs. Greg Givens
Mr. and Mrs. Garrett
   Gordon Jr.
Mr. and Mrs. Patrick Graham
Mr. and Mrs. Chad E. Graves
Mr. and Mrs. Robert G. Green
Ms. Mary J. Gregson
Mr. and Mrs. Bill
   Gruenewald III
Mr. and Mrs. Mark R.
   Gustafson
Mr. and Mrs. Richard Guyn
Mr. and Mrs. Mike Hackett
Mr. David R. Hall
Mr. and Mrs. Phil Hall
Mr. and Mrs. Johnnie H. Hall
Mr. and Mrs. Timothy P.
   Handler
Mr. Hatton Hardison
Mr. and Mrs. Jeff Harris
Mr. and Mrs. Howard H. Harris
Mr. and Mrs. George B.
   Harrison
Ms. Cheryl D. Harvey
Mr. and Mrs. Steve Hashe
Mr. Brad Haston
Mr. and Mrs. Scotty J. Haynes
Mr. and Mrs. Paul B. Higdon
Ms. Martha E. Hill
Mr. and Mrs. Greg Hinds
Ms. Carolyn W. Hitchcock
Mr. and Mrs. Samuel Hitchcock
Mr. and Mrs. Kevin A. Hix
Mr. and Mrs. Brandon Gregory   
   Hodge
Mr. and Mrs. Johnny Holder

Mr. and Mrs. Bobby Holland
Ms. Jessica B. Holman
Mr. and Mrs. Mike Huddleston
Mr. William M. Huddleston
Mr. and Mrs. Charles D. 
   Hughes
Dr. and Mrs. Martin A. Hunt
Mr. and Mrs. Horace W. Hunter
Mr. and Mrs. Alan W.
   Hutcheson
Mr. and Mrs. Chuck Hynes
Dr. and Mrs. Steven B. Isbell
Mr. John L. Jett Jr.
Mr. and Mrs. Larry A. Johnson
Mr. Robert W. Jones
Lieutenant Colonel and Mrs. James 
   G. Jonston USMC
Mr. Dewitt T. Kennard III
Mr. and Mrs. Ronnie L. Kent
Mr. and Mrs. Matt
   Killingsworth
Mr. Kenny Koger
Mr. Christopher E. Konig
Mr. and Mrs. Donald R. Lackey
Mr. and Mrs. Bill LaFollette
Mr. Bob Lally
Mr. and Mrs. Jack H. Lambert
Mr. Phillip W. Lambert
Mr. and Mrs. Bill LaRoque
Mr. and Mrs. Cass Larson
Miss Lisa C. Ledford
Mr. and Mrs. Gary Lee
Mr. and Mrs. Brad Leimer
Mrs. Patricia A. Leonard
Miss Misty L. Leopper
Mr. Ira W. Levinson
Mr. and Mrs. Mark H. Linder
Mr. and Mrs. Dustin Loftis
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Ms. Brenda Crawley Logan
Miss Gina Long
Mr. and Mrs. Michael L.
   Lorance
Mr. James E. Lowe
Mr. and Mrs. John R.
   Luckett Jr.
Miss Sara N. Luther
Mr. Justin Lee Lytal
Mr. and Mrs. Jimmy W. Mackie
Mr. and Mrs. Brian K. Mang
Mr. David M. Manginelli
Mr. and Mrs. Bryan Manley
Mr. and Mrs. Dave Manning
Dr. Deryl W. Martin
Mr. and Mrs. Mark D. Mattson
Mr. and Mrs. Jonathan Mauney
Mr. and Mrs. Dan Maxwell
Mr. and Mrs. Brian B. McDavid
Mrs. Hilda McDowell
Mr. and Mrs. Ken McJunkin
Mr. and Mrs. Harvey R. McNeal
Mr. and Mrs. Mike Medley
Mr. and Mrs. Jonathan Medley
Mr. and Mrs. Mike Miller
Mr. and Mrs. David V. Mills

Mr. and Mrs. James Mitchell
Mr. and Mrs. Donald R.
   Mitchell
Mr. and Mrs. Stephen R. Moore
Miss Vickie Morgan
Mr. and Mrs. Russell Moss
Mr. and Mrs. William L. Muncy
Mr. Matt Niggeler
Mr. and Mrs. Adam R.
   Noonkester
Mr. Tim S. Norris
Ms. Abby G. Oakley
Mr. and Mrs. Stephen Oakley
Mr. and Mrs. Patrick Kelly    
   O’Brien
Ms. Avery Stoddart Owens
Mr. and Mrs. Pat Pack
Mr. and Mrs. Jay Parker

Mrs. Martha L. Parks
Mr. Wayne Parr
Miss Cindy Patton
Mr. and Mrs. Vernon L. Pendley
Miss Karen R. Peterson
Mr. and Mrs. Floyd L. Petitt Jr.
Mr. Chris Phillips
Dr. Patricia Phillips
Ms. Carrie Pickering
Mr. and Mrs. Sam H. Poteet Jr.
Mr. and Mrs. Shaun C. Potter
Mr. Adam Price
Dr. and Mrs. Gerald R. Prichard
Mr. and Mrs. Joey D. Pruitt
Mr. Khaliq Qayumi and Dr. Maleka  
   Qayumi
Mr. and Mrs. Michael C.
   Quillen
Mr. Robert Joseph Rager
Mr. and Mrs. Daniel Ray
Mrs. Brenda B. Rector
Mr. and Mrs. Robert Rees
Mr. and Mrs. Timothy
  Richardson
Mr. and Mrs. Justin S. Ridley
Mr. and Mrs. Jeffrey R. Roberts

Mr. and Mrs. Roger H. Roberts
Mr. and Mrs. Benny Romero
Mr. David W. Satterfield
Mr. and Mrs. Paul L. Scarlett
Mr. and Mrs. James D. Schell
Mr. and Mrs. John E. Schneider
Mr. David Rechter and Ms. Suzanne 
   Schriver
Mr. and Mrs. Clarence Seal
Mrs. Sarah A. Shelby
Mr. and Mrs. Scott Simerly
Ms. Maggie Jean E. Sircy
Mr. and Mrs. James R. Sliger
Mrs. Gloria Smiddy
Mr. and Mrs. Andy Smith
Mr. and Mrs. Jonathan Smith
Mr. and Mrs. Eric M. Solt
Ms. Tonya C. Sorrow

Mr. Roy G. Spurlock
Mr. and Mrs. Stephen P.
   Stagnolia
Mr. and Mrs. Eric R. Stamps
Mr. Steve Stefaniak
Mr. and Mrs. Jeffrey Stevens
Mr. and Mrs. Anthony M. Stone
Mr. James L. Wheeler Jr. and Mrs. 
   Carissa Stone-Wheeler
Mr. and Mrs. Michael D. Strong
Mr. and Mrs. James Stuart
Mr. and Mrs. Jay Stuart
Captain Bob L. Sutton
Mr. and Mrs. Jerrold Swafford
Mr. and Mrs. Ron Swann
Mr. and Mrs. Travis Sykes
Mr. and Mrs. Willie Tackett
Mr. and Mrs. Marty Tedder
Mr. and Mrs. Leonard Thomas
Mr. and Mrs. Joseph Thompson
Mr. John W. Travis
Mr. Frank M. Tritico III
Mr. and Mrs. Bill Tucker III
Mr. and Mrs. David Venrick
Mrs. Ann Wajler
Mr. and Mrs. John H. Walker
Mr. and Mrs. Darren Walrond
Ms. Micah Hines Watson
Mr. and Mrs. Daniel K. Webb
Mr. and Mrs. Michael O. Wells
Mr. and Mrs. Glenn Wenger
Dr. and Mrs. Kenneth Wiant

Corporate Associates
American Bank and Trust
Averitt Express Inc.
Educational & Memorial    
   Foundation of the TN Society  
   of CPAs
Epic Technologies LLC
First Tennessee Foundation Trust 
   Services
Foundation For The Carolinas
Hooper Huddleston &
   Horner LLC
Estate of Willard W. Johnson
Kraft CPAs PLLC
Lakeland Electric Company   
   Inc.
Micro Metals Inc.
Mid-State Construction
Phoenix USA Inc.
Regions Bank
Sissom & Associates Inc.

Clothes Closet Donor
Mr. Michael C. Aikens
Ms. Amy J. Carpenter
Mr. and Mrs. James Cowan
Mr. and Mrs. Wayne H.
   Cravens
Mr. and Mrs. Douglas E.
   Eberhart
Mr. and Mrs. Michael
   Hawthorne

Mr. and Mrs. Doug Hudgens
Drs. John and Barbara A. 
   Jackson
Ms. Jane D. Knox
Mrs. Gale Malone
Ms. Chelsea O. Manseill
Dr. Virginia Maddux Moore
Mr. Allen Mullis
Mr. and Mrs. Dick Murphy
Mr. Mike Reel
Ms. Judy Robinson
Mr. James R. Ross and Dr.
   Elinor P. Ross
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